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DID YOU KNow @

NEWSPAPER WEBSITES ARE THE #1
MOST VISITED LOCAL DESTINATION IN

22 OF THE TOP 25 MARKETS
(comScore April 2007 - March 2008 Average
Unique Visitors 18+)

NNN’S AD NETWORK IS THE #1
DIGITAL NEWS SOURCE,
OUT-DELIVERING NEWS PORTALS
INCLUDING YAHOO NEWS,

CNN, MSNBC AND AOL NEWS
(comScore March 2008)

NEWSPAPER
READERSHIP
GROWING

The Spring 2008 MRI study reports that daily
newspaper readership is up across the country.
Daily readership is up in the top 100* markets
by 2.5% and in the top 25* by 1.4% when
compared to the Spring 2007 release. Both
large and small markets are seeing increases in
newspaper readership.

The same MRI study also shows a rise in the
median household income for newspaper readers
(Daily and Sunday). This information, coupled
with the fact that newspaper readers are highly
influential make newspapers an important part of
the media mix.

To learn how NNN connects national advertisers
to reach an affluent and influential audience, go
to nnnilp.com.

Source: MRI Spring 2007 and 2008; *NNN Newspaper Codes
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THE ONE-STOP
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DIGITAL
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* COMMUNICATIONS PLANNING

* GEO AND DEMO TARGETING

* DAILY, ETHNIC, COLLEGE & MORE
* ROI/RO0 RESEARCH

* CUSTOMIZED SOLUTIONS

Contact Us at 212.856.6304
www.nnnip.com

NNN is owned by 24 major hewspaper
companies including Tribune, Advance,
Gannett, New York Times, McClatchy, Hearst,
MediaNews Group, The Washington Post,
Philadelphia Media Holdings, Belo, Cox and
The Newspaper Association of America.




