
The Spring 2008 MRI study reports that daily 
newspaper readership is up across the country.  
Daily readership is up in the top 100* markets 
by 2.5% and in the top 25* by 1.4% when 
compared to the Spring 2007 release.  Both 
large and small markets are seeing increases in 
newspaper readership.  

The same MRI study also shows a rise in the 
median household income for newspaper readers 
(Daily and Sunday).  This information, coupled 
with the fact that newspaper readers are highly 
influential make newspapers an important part of 
the media mix.

To learn how NNN connects national advertisers 
to reach an affluent and influential audience, go 
to nnnlp.com.
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NNN is owned by 24 major newspaper
companies including Tribune, Advance, 
Gannett, New York Times, McClatchy, Hearst, 
MediaNews Group, The Washington Post, 
Philadelphia Media Holdings, Belo, Cox and 
The Newspaper Association of America.

NEWSPAPER WEBSITES ARE THE #1 
MOST VISITED LOCAL DESTINATION IN 
22 OF THE TOP 25 MARKETS 
(comScore April 2007 - March 2008 Average 
Unique Visitors 18+)

NNN’S AD NETWORK IS THE #1 
DIGITAL NEWS SOURCE, 
OUT-DELIVERING NEWS PORTALS 
INCLUDING YAHOO NEWS, 
CNN, MSNBC AND AOL NEWS
(comScore March 2008)

DID YOU KNOW  ?

NNN NETWORKS NEWSPAPER WEBSITES FOR NATIONAL ADVERTISERS 

seattletimes.com

oregonlive.com

sacbee.com

sfgate.com

latimes.com
azcentral.com

denverpost.com

dallasnews.com

chron.com

stltoday.com

indystar.com

chicagotribune.com

startribune.com

washingtonpost.com
post-gazette.com

baltimoresun.com
philly.com

nytimes.com

boston.com
cleveland.comfreep.com

ajc.com

orlandosentinel.com

tbo.com
miamiherald.com

Top Newspapers in each market.  More detail available at nnnlp.com

GET ON THE LIST
Today’s Americans are spending time with their 
local newspaper Food Section making shopping 
lists before they even walk down the grocery 
aisle. Newspapers not only act as helpful 
reminders but also as powerful influencers over 
product purchase decisions.  A recent Gallup & 
Robinson study found that 65% of newspaper 
readers consult the Food Section before making 
trips to the supermarket.
 
In light of the rising food and gas prices, 
consumers have cut down on their shopping trips.  
In fact, consumer affairs groups are advising 
Americans to be more conscientious and strategic 
about their grocery shopping, stressing the 

importance of creating shopping lists.  This 
is good news for newspaper advertisers that 
advertise on Best Food Day.  The study 
revealed that 88% of respondents make 
shopping lists before going to the grocery 
store.  These consumers often know what 
will go into their shopping carts before they 
reach the aisle.
 
NNN connects national advertisers to their 
local newspaper Food Section.  To learn how 
to get on the consumer shopping list, call 
Lynn Lehmkuhl at 212-856-6329 
or go to nnnlp.com.

ADVERTISEMENT

88% OF FOOD SECTION READERS
MAKE A LIST BEFORE SHOPPING

80% ARE LIKELY TO 
READ THEIR NEWSPAPER BEFORE SHOPPING

76% KEEP THE NEWSPAPER FOOD SECTION 
IN THEIR HOMES FOR 2 OR MORE DAYS

65% ALWAYS LOOK AT THE FOOD SECTION 
BEFORE SHOPPING

53% CHOOSE THE FOOD SECTION AS 
THE MOST USEFUL SOURCE OF 
FOOD SHOPPING INFORMATION


